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Why kids ‘:/ y |
love the Smurfs ? N

Unique blue characters
I  with a variety of personalities :
SWEET SPOT : @ e 'k C
He's just like me “I'd like to go on an
adventure with the Smurfs
“Smurfs make one day. That would be so
me happy” = “They look so happy much funl
and bubbly”

“They live in
“Smurfette!” mushroom houses and

care for nature”

The new Smurfs TV series will introduce a new
generation of kids to the legacy of the Smurfs.




Our best Smurf

Dedicated G TOTICS
Smurfs fashion
style guides  Beloved cultural
and pop icons

all around the globe

Original vintage
Smurfs designs from
A y . the 60’s until today

A tried & true,
blue phenomenon

The Smurfs are unique
characters. They bring
joy to the whole family
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STUDIO MARKETING ‘i‘w‘;i’eﬁii‘s“f;
“Thousands of designs & COMMUN WCAT'ON -
“available in ‘the online

Smurf style gurdes library”

200 | Perople}nvolved . ' J channels
‘ #EUBeach CIeanUp‘--- e

Zimbassadors of the OfﬁC_lal

: websites
Sustamabie Goals - :
Monthly B2B of the Unlted Natlons : ‘ o Smurﬁ com
Newsletter ‘ ‘ A smurfbusmess com

R Proudpartnerof “[S”
Mo umcef@

3 “Our ’a'g"llléétudm can
| create tailor-made
" designs on demand”

Birplane,
the Berosmurf




MERCHANDISING FAMILY
& PROMOTIONS NTER] lNMENT

B "ji B ,HARDI.INES ------ TR
-Jazwares MASTER TOY

". | (PLUSH, FIGURES, PLAYSETS, vemcus) i
.| VIDEO GAMES GDIGITAI. SR

| soFTLINES T

'oo M | LE%!?IOTIONS SLOVALTY PROGRAM
Schlelch
1”7

- McDonald’s 3 o o v
~ Happy Meal \’

sold
, campalgns Kinder Surp"sen ‘
' Smurf Haribo gummy eggs sold

eaten every second
around the world

40*-, e
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» Youlube

von ARD und ZDF (




Bct first, Don't mess The cheerleader Wise and brave
think second with her ;

Naturally

R girl with attitude Giving lectures extra strong

Gargamel’s sole

Wakes up on the Clumsy & Dimwitty to Original thinker Just kidding companion WanEet

irong side of the bed Rcieerue sz:?sn::tser catch them all




+32(0) 26520220
b2b@smurf.com

www.smurfbusiness.com
www.smurf.com

MERCHANDISING
& PUBLISHING

Fabienne Gilles
Marie Van Buggenhout
Nele Sterkendries

Louise Busseniers

MARKETING
& COMMUNICATION

Philippe Glorieux

Sébastien Dumont

RUDIOVISUAL & MUSIC
Nele De Wilde

Bnne-Claire De Briey

Romain Decroix

IMPS SR
RUE DU CERF 85
1332 GENVAL - BELGIUM




