SMURES

Family Entertainment




SMILIKES
. B \
-wuv THE SMURFS?



BUILDING HAPPINESS SINCE 1958







A GLOBAL BRAND RECOGNITION
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' / 2nd TARGET
EVERYONE KNOWS THE SMURFS
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QUIZ 2cs vou A 6000 ECO-SMURF?

CIRCLE THE CORRECT ANSWER:

1. HOW DOES LITTER END UP IN THE OCEAN?

A) BY MAGIC

B) IT FOLLOWS A WATER COURSE OR TRAVELS WITH THE WIND
C) IT SCOOTERS DOWN THE MOUNTAINS
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2. WHAT IS AQUATIC/MARINE LITTER?

A) PACKAGING THAT YOU THROW IN THE BIN
B) A SWIMMING FISH

C) AN OBJECT LEFT IN THE NATURAL ENVIRONMENT THAT ENDS UP IN THE WATER COURSES

3. WHAT IS THE LIFESPAN OF A PLASTIC BAG IN THE NATURAL ENVIRONMENT?
A) ABOUT 450 YEARS

B) LESS THAN 10 SECONDS

C) 52 DAYS, 5 HOURS AND 18 MINUTES

4. HOW MANY OUT OF 10 PIECES OF LITTER IN OUR BINS COULD BE RECYCLED?
A) 42 B) g C) LESS THAN 1

3. CONNECT THE DOTS FROM 1 TO 22
AND FROM A TO H TO FIND OUT
WHAT IS HIDING ON THE SEABED!
WHAT DID YOU FIND?

2. COLOUR IN THE
FISHERMAN AND
HIS BOAT!

EDUCATIONAL ASPECTS




VALUES

Faith in the Future




NO GOOD HEALTH QUALITY GENDER CLEAN WATER
POVERTY i AND WELL-BEING EDUCATION EQUALITY AND SANITATION

DEGENT WORK AND INDUSTRY, INNOVATION 1 REDUCED
EGONOMIC GROWTH ANDINFRASTRUCTURE INEQUALITIES
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CLIMATE LIFE LIFE PEACE, JUSTICE PARTNERSHIPS
13 ACTION 14 BELOW WATER 15 ON LAND l 16 AND STRONG 17 FOR THE G_DMS \s&.
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UNITED NATIONS SUSTAINABLE DEVELOPMENT GOALS AMBASSADORS
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Why the Smurfs and the United Nations?

E

The United Nations & the Smurfs share the same values 2

Tolerance, respect, nature, faith in the future, friendship ... d

The smurfs are a great message carrier for the Sustainable Development Goals

« Appeal to every generation (children & adults)

 Popularize messages for everyone

:  Worldwide reach

Everybody loves the Smurfs

They spread emotion, happiness & love everywhere
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mbharity Campaigns

think&pink

Associations for people with a disability Breast Cancer Prevention



A New Touch of Blue
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_ LIVE THE EXPERIENCE
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Live the Experienc
Shopping Mall Events




URFS

Experience Center
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Live the EXperience ramily Entertainment Centers



What kid doesn’t like to

play cooking food?

Also, there will be

different games on the
windows of the houses.
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Live the |
EXpPerience Family Entertainment Centers



Escape Room
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""""" Fscape Rooms

You will INTERACT with

some of the elements of
your surroundings. Just
STRETCH YOUR HANDAND
TOUCH THEM!




LES
SCHTROUMPFS

MUSEE

SALLEY .‘

“I'm a bad drawer,
which 215 me pome up s

very simple designs’

Live the Experience

Patrimonial Exhibitions




Live the Experience

Interactive Exhibition

www.smurfexperience.com




Live the Experience
Mini Shows & Live Show
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All your favourite SMURFS are together this Easter!
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LYRIC THEATRE, HKAPA,



Hotel Rooms & Cruises
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Endless Entertainment
all Summeer Long!
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EMOTION




Smurf Costumes




iqurines

Statues & F
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Photobooth, Desks & Shops



PARTY ZONE ).

(i SCHTROUMPFS

Experience Center
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 LEISURE FORYOUR W

0.9 All users must be made part of this
'.‘ wonderful club. This will grant them
. access to special offers

Will allow us to communicate the
novelties every 3 months

We will be able to congratulate
birthdays, holidays...

ids Club
Irthday A
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